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Strategic Strategic
PLIFPOSE Objectives. ey Actual (Targets).
Create and return value and
through this we change lives.
Business :
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Light on the Hill Sustainability Cost to income 72.00% (72.69%) O
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' Employee Engagement 86% (80%) O
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Doing the right things and doing things right — exceeding expectations.

Customer First Mutuality m Imtegriby Sustainability

Favourable . Variance >5%
variance to budget
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